
SEE ME…. 
I’M A MEDIA VOLUNTEER
An important and very effective part of the ‘see me’ strategy has been to ask real people
to describe their own personal experiences of stigma and discrimination. We’ve had a
tremendous response to our appeal for individuals prepared to make their stories public.
And we now have 70 people who are trained or are training as ‘see me’ Media Volunteers. 

SAM McINTYRE EDINBURGH
I used to be wary of telling people that I have manic depression. I
got fed up with all the bullying and stigma I faced over the years.
Now, as a ‘see me’ Media Volunteer, I’m much more willing to be
open about my mental health problems.

PRU DAVIES GLASGOW
I wondered how people would react when The Herald interviewed me
for ‘see me’ in October 2002. I needn’t have worried. People were
full of admiration about my decision to speak out, and I haven’t had
a single negative reaction.

TANYA GREEN GRANTOWN ON SPEY
I was hospitalised three times in the past, but now I’m running my
own small business and am really well. ‘see me’ is helping me to
speak out, give hope to others and to get across to the public that
anybody can have a mental health problem.

JILL ROBERT EDINBURGH
Being a ‘see me’ Media Volunteer has been a great opportunity for
me. I’ve done TV, newspaper and magazine interviews. I really feel
that my voice is being heard - and taken seriously - for the first time.

‘see me’ is an alliance of 5 mental health
organisations, set up two years ago to create
a national anti-stigma campaign for Scotland.
The time was right. Government, service-
users, mental health professionals and local
and national voluntary organisations were all
agreed on the need for a concerted effort to
tackle stigma and discrimination. With a
grant from the Scottish Executive until March
2006 ‘see me’ has got off to a good start. 

Our success so far has been as a result of
a high profile media and advertising
campaign, combined with practical action
by groups, organisations and individuals
right across Scotland. 

The voices of individuals with first-hand
experience of stigma are a strong feature
of the campaign, thanks to people’s
willingness to speak out about how stigma
has affected them.

The ‘see me’ alliance does not
underestimate the scale of the challenge
facing us. Changing attitudes and
behaviour will take a generation. 

But here in Scotland we have a unique
coalition of anti-stigma supporters which
spans individuals, local groups, voluntary
and statutory organisations and
government. With such a strong base, we
can make stigma a thing of the past.
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Malcolm Chisholm (back left), Minister for Health and Community Care, with ‘see me’ team unveils campaign
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From the start, ‘see me’ set out to build a
campaign with a strong Scottish identity
which gave a voice to individuals with first-
hand experience of stigma. A campaign
which was both national and local. 

We looked at other campaigns, both in the
UK and abroad. We learned from existing
local anti-stigma work in Scotland. We
tested our ideas, images and messages on
hundreds of people around the country. 

We asked potential supporters what they
wanted from us. What emerged was the
need for a campaign which would capture
the public’s attention, reflect the reality of
stigma and make it easy for people to get
involved.

The first year of the campaign has seen

‘see me’ do all three. The ‘see me’ ads
have attracted attention and got people
talking. Press coverage has spanned local
and national newspapers, radio and
television, and ‘see me’ media volunteers
have told their stories across news media
in Scotland and England and in the pages
of UK women’s magazines.

GALVANISING SUPPORT
As for getting involved, hundreds of people
have helped shape the look and tone of
‘see me’ and will continue to do so. Stigma
Stop Watch, set up for anyone who wants
to challenge stigma in the media, now has
nearly 600 supporters. And as the picture
shows, local action under the ‘see me’
banner is growing.

In the last two years, ‘see me’s’ work has confirmed that stigma around mental ill health
is widespread. It arises in the workplace, in the community, in the family and in the
media. Many individuals even say that stigma is sometimes more distressing and
disruptive than their mental health problems.

….AT WORK Kathryn Thomson, Dundee
I’ve faced stigma from both managers and colleagues. 
Some have acted as if I’m a freak and shunned me, others as if I’m a
child who can’t make my own decisions. My current employer
respects me as an employee. Now I help other staff understand the
nature of my problems, and what they can do to support me. 

….IN THE MEDIA Eleanor Trebilcock, Arbroath
I find it really frustrating the way the media links crime, especially
violent crime, to mental ill health. This misleads the public into
thinking that most people with mental health problems are
dangerous, which is just not true. When you’ve got mental health

problems yourself, this can be really hurtful. 

….IN THE SYSTEM Stuart Turnbull, Hamilton
Being treated the same as other people doesn’t seem too much to
ask, but that’s not always what happens. I’ve been badgered by
housing officials and treated like a child by health professionals
because of my mental ill health. ‘see me’ is right to say that you
should ‘see the person, not the label’.

….FROM FRIENDS David Dempster, Glasgow
When you work in the fire service, as I did, you eat, live and breathe
with your workmates. When I’d been off sick with a broken ankle I
had lots of phone calls and visits. When I was off with depression,
nobody came and nobody called. That’s the sort of stigma that really

hurts.

FINDING OUR VOICE

TALKING ABOUT STIGMA

WHAT’S IN A NAME?
Many people ask us how we came up with the ‘see me’ name. Well, one of the
groups we consulted before we launched was the Dundee Hearing Voices Network.
Among the slogans we were testing was ‘See me as a person, not a label’. One of
the participants suggested it should be ‘see me – I am a person’ instead. We knew
instantly that we had found our name. And the rest as they say is history.

Special Prize for
Integrated Working from
the Scottish Institute of
Practitioners in
Advertising.

Bronze Award for overall
effectiveness at the
Scottish Institute of
Practitioners in
Advertising.

Mental Health Media Award
for Best Public Information
Campaign, where it was
judged to be ‘one of the
best in the world’.

Best Charity Campaign
Award from Scottish
Institute for Public
Relations.

AN AWARD-WINNING CAMPAIGN
By its first birthday ‘see me’ had scooped these prestigious awards:

Local ‘see me’ supporters in Arbroath made ‘see me’ by the sea a real success.
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